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Promotional gifts 
All attendees will take home a Virtual 
Reality Headset suitable for Any  
smartphone with a screen size between 4 to 
6 inches.  

Refer any 3 delegates who 
books on this training and 
take home a FREE Virtual 
Reality headset. 
 

11 & 12 June 2018– The Two Oceans Aquarium, V & A Waterfront Cape Town 

Why you cannot miss this workshop? 
 
More than 500 listed companies have mandated the use of  ‘wellness’ neuroscience  
principles in their companies. Why aren’t you? Its not too late to learn new trends for 
promoting total wellness. 
 
Change and enhance the way you deliver on wellness in your organisation. Sensitive  
governments have legislated in house employee wellness programmes. Cookie cutter  
approaches no longer work. Add creatively to the current package and contribute to high 
level performance and well-being: a decision you can and should make.  
 
Leading thought leaders contribute to this workshop which is backed by evidence based  
scientific research. 
 
Psychobabble Disqualifier: The facilitators of this workshop do not participate in the 
neuro psychobabble that is peddled by unqualified people throughout the globe.   
All material offered is grounded in scientific research and sourced from reputable  
institutions. 

From this pioneering trainng you will gain  
 

•Understandable neuroscience principles on physical and mental health in the workplace  

•Actionable ideas:  How to add acknowledged and measurable value 

•Workable knowledge of the six drivers of total health and wellbeing 

•Insights into proven ‘brain profile’ assessments (not disproved left and right brain  
 hemisphere test) 

•Learn the global benchmarks - what in-house Wellness clinic practitioners are doing 

•Discover how to make your Wellness initiatives contribute to overall performance 

•How neuroscience has changed the wellbeing map within organisations globally 

•How to make meaningful contributions to your company in turbulent times and fractious  
 environments 

•How to rewire the brain and develop whole brain learning and brain fitness 

•How to influence and drive inclusive change 

Early bird special - Book 
before the 18th May 2018 
and get a 10% discount  

Guest speaker 
 
Jules Allen, Functional Medicine Practitioner  

Arusha Dasrath 
Tel: +27 11 7023327  
ad@provisionresearch.co.za 



 

 

Session one 
Neuroscience and your Wellness initiative – time for change 
Wellness can no longer consist of counselling, blood tests, blood 
drives and referrals. Always seen as the step child in the  
organisation or a cash consuming essential in companies, wellness 
drivers must justify budget and initiatives. Today’s wellness  
imperatives have moved irrevocably into neuroscience. Mental  
agility, contributing to performance and profitability and rapid  
adaptability to turbulence requires new agendas and  
formulas. Be part of global trends. 

•What is the neuroscience-wellness debate? 

•Current jaded formulas for EAP and Wellness Clinics 

•Brain fitness and how to achieve it 

•Neuroplasticity factors: The corporate brain that can change itself  

•Current corporate cultures – upgrade or ship out 

•How to manage Millennials before they manage you 

•The new testing: brain agility and the balanced brain 

•Functional medicine coaching – an internal added value career    
option 

•Other modalities for introduction into the Wellness workplace 

•Questions you should be asking 
 

Session two 
Limitless you - Balanced brain and body  
Prof Peet du Toit 
The pioneering work of Prof Peet du Toit has led to peerless  
human capital development: ‘Limitless you and how to achieve 
brain potential and brain fitness’. These principles have been tested 
locally and globally. Prof Peet has perfected them. 

•Mapping your company’s brain fitness –  

•Learning from history – external case studies 

•How to unpack the six drivers that determine brain fitness  

•Why all factors must be considered for total health 

•Infinite possibilities of a balanced brain 

•The role of deep brain stimulation and neuro feedback 

•Brain training with an accredited institute and clinically trained  
 professionals 

•Published Case studies 
 

Session three 
Brain profiling and neuro-agility  
Dr Andre Vermeulen 
Dr Andre Vermeulen has perfected authentic brain profiling which 
looks at optimisation of the brain and whole brain functioning. His 
research provides insights with meaningful coaching on how to 
attain full potential. Dr Andre’s work dovetails neatly with Prof Du 
Toit’s seminal work on the balanced brain. 

•How brain profiles have evolved to evaluate total brain function 
and not just hemispheres 

•Neuro agility:  The ability to adapt at speed is central to  
  mental- how to capture it. 

•Why is it essential for company competitiveness and employee  
  delivery? 

•Why human capital is now centre stage – how to maximise talent  
  architecture 
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Session four 
Managing relationships and social capital 
Collaboration and cooperation is now a global norm. We have split 
the atom, measured gravitational waves and reached Mars but we 
still need to learn how to manage relationships. Social and Human 
capital are the drivers of competitive advantage.   

•The neuroscience of relationships and social capital 

•Longevity factors; blue zones, physical and mental health factors 

•How to map the quality of relationships in your company 

•How to map the quality of relationships with other stakeholders 
and customers 

•Relationships as a driver in high level sales rather than sales  
  techniques 

•Our relationships with our inner selves, commodities, people, ideas 
and events. 

•Analysing dimensions and dynamics of all key relationships 
 

Session five 
The happiness/positive psychology equation – How to drive deep 
seated happiness in your company 
Being happy at work is one of the biggest challenges staff face daily.  
Harvard University found that their ‘pursuit of sustainable  
happiness classes have proved to be the most successful and  
oversubscribed.  You can be the change agent that can not only  
understand its dynamics but successfully drive it as a sustainable 
pattern of your culture.  

•The Neuroscience of happiness 

•Mapping the territory first 

•Unhappiness and how it drives loss of IP,  

•Explaining and driving positive psychology to internal customers 

•What drives dysfunctional corporate behaviour 

•Deviance models and how to anticipate and manage them. 

•When nice people turn rogue and become toxic to others 

•Happiness and satisfaction ‘psychological contracts’ 

•Salaries versus contentment factors. How the latter prevails. 

•How to drive individual meaning and purpose 

•Realistic expectations and the expectation gap 
  

End of day one 

PROFESSIONAL TRAINING 

Provision Research  would like to thank everyone who has helped with the  
research and organisation of this event, particularly the speaker who has kindly  
committed and supported the event. 

The Strategic  
Training Institute 
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Training timings for the two days 
 
0800   Welcome and registration 
0830     Morning session begins 
1000 – 10:30   Morning refreshments and break 
1200    Luncheon 
1300     Afternoon session begins 
1500 - 1530  Afternoon refreshments and break 
16.30     Course concludes 

What past delegates had to say? 
 
“The presenter was outstanding! Very life changing personally and 
professionally” MMI Holdings 
 
“(Presentation 10/10), Years of experience & knowledge shared with 
us! (Knowledge 10/10), Brilliant. (Learnt something valuable 10/10),  
Absolutely will be able to implement; this was a great course & will 
utilize info daily!” Astral Food 
 
“This was a well-developed programme, adapted to suit all indus-
tries. Denise was brilliant – professional, fun & experienced. Time 
and money well spent (and I’ve done a lot of courses).” Tecmed 

Arusha Dasrath 
Tel: +27 11 7023327  
ad@provisionresearch.co.za 
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Session six 
The Neuroscience of engagement – yes with everyone 
Human capital professionals have known for years that cash is not 
the main motivator for engagement. Engagement is known as a  
complicated and sensitive dance between the brain’s individual 
reward and threat systems: what constitutes loss and perceived 
value. 

•The neuroscience of engagement 

•Digital engagement and how it enhances and compromises the 
brain 

•The axis of reward and threat 

•Social media and digital engagement versus reality 

•Impacts on memory, focus, brain functioning and health 

•How engagement is the ultimate motivator of staff 

•The hostage model – moment of no return 
 

Session seven 
The issue of personal identity in performance and decision  
making 
The search for personal identity is a global trend. It thrives over 
reality and counter-intuitive facts. We hope logic prevails, but  
decisions are often driven by deeper seated needs. Uncertainty, 
personal identity (or definition self) drives decision making loyalty 
and performance as it can drive conflict.  Identity searches are  
governing politics, nation building, staff motivation, loyalty and  
performance. 

•The neuroscience of personal identity 

•How to be mindful of processes and dynamics which leak  
 information for you to change your management style 

•Millennials and personal identity 

•Global conflict, turbulence and personal identity factors 

•Daniel Kahneman and decision-making styles linked to our unique 
brain profiles. 

•Personal bias creep and how to change old habits  
  
Session eight 
The Gut-Brain Axis of high performing workplaces 
Leading specialists and scientists in the US, Europe and UK have 
agreed on an indisputable gut brain axis to health and higher  
performance. Can and should HR practitioners influence lifestyle 
changes?  

•The gut brain axis of health 

•Habits that affect performance 

•The gut as the second brain and discoveries of Prof Pert 

•The role of brain chemicals: memory, performance, engagement,  
 loyalty and conscientiousness 

•Gluten myth or fact 

•What is or isn’t your business  

•The Insulin inflammation axis as a common denominator of  
 disease 

•Your role as an influential transformative health agent. 
Jules Allen, Functional Medicine Practitioner  

Agenda Day 2 
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PROFESSIONAL TRAINING 

Provision Research  would like to thank everyone who has helped with the  
research and organisation of this event, particularly the speaker who has kindly  
committed and supported the event. 

Session nine 
Functional medicine wellness coaching 
Functional medicine is a science-based field of health care that is  
sweeping the globe. It now has practical applications in the  
workplace.  It is also a valuable exportable career option welcomed 
globally. The curriculum integrates the art of coaching with all the 
principles of functional medicine. Introduction to founder of  
functional medicine - Dr Jeff Bland 

•The art of health coaching 

•The client centred care model 

•The psychology of eating 

•Mind body medicine 

•Positive psychology 

•The development of functional medicine coaching in a support  
 programme 

•Dynamic balance of internal and external factors 

•DNA metagenic analysis as a tool or instrument for perfect health 

•Driving personal energy 

•Health as a positive vitality 
 
End of training 

Training methodology 
 

•The most up to date Neuroscience learning principles and methods 
are used. 

•The role of the facilitator is to ensure that participants integrate 
facts, concepts, principles, techniques, strategies, actions, responses 
and all other elements into effective job performance. 

•The course facilitator will lead the participants through the facts, 
concepts and principles, and provide guidance to encourage the 
participants to apply them until their ability to solve specific  

  problems has been permanently improved. 

•Certificate of attendance upon completion of the course 

About Dr Denise 
 
Dr Denise Bjorkman is CEO of the Neuro Business Institute.   
She is a corporate ‘brain change agent’ who provides major insights 
into how individual brains and minds function to their advantage or  
detriment. This brain based training has applications in all industry  
sectors in which she has more than 30 years’ experience.  In her  
customized and practical workshops she uses tools and instruments 
which serve as actionable takeaways. Each delegate gets a personal 
roadmap and one-to-one coaching.  Denise is an acknowledged 
thought leader, media personality, new age health practitioner and 
‘brain fitness’  coach. She enables effective innovative interventions to 
assist performance in challenging and turbulent environments and 
markets. She consults in 19 countries across 4 continents 
to  government leaders, executives, management and staff on how to 
transform current thinking.  
  
She currently lectures and facilitates in 16 countries across 4 conti-
nents. She has been a key note speaker at events the world over and 
has been described by the Sunday Times (Heidi Holland) as one of 
the finest and most informative speakers in South Africa. She has  
spoken to more than 70 000 people worldwide. She is also a public  
opinion commentator on major TV channels including the BBC, 
CNN, ABC, Al Jazeera and SKY channels.   
  

Who should attend? 

•HR practitioners, managers, talent and recruitment 

•Decision makers concerned about mental health and skills  
 development for managing in disruptive environments 

•EAP practitioners  

•Wellness Centre heads 

•Managers with high level KPAs 

•Learning and development  

•Policy makers 

Arusha Dasrath 
Tel: +27 11 7023327  
ad@provisionresearch.co.za 



 

 

Neuro Wellness 
 Code: HR01 

To register for the course please review the programme, complete 
this form immediately and fax or email back to our: 
Register Now Contact: Arusha Tel: +27 11 7023327 
Fax: +27 (0) 86 501 0472 
Email: ad@provisionresearch.co.za 

@Provision_1 Provision Research and Events 

Registration Form 

Provision Research and Events 
Reg no. 2009/159390/23 
409 Baobab Close, Carlswald  
North Estate, Carlswald,  
Midrand, 1684  
Johannesburg South Africa 
www.provisionresearch.co.za  

Authorisation: 
Signatory must be authorised to sign 
on behalf of contracting  

Name:    

Company:   

Job Title:   

No of delegates:   

Contact no:   

Email address :   

Date:   

Company VAT no:   

Training Location   

Signature:   

1. Delegate name:    

Job Title:   

Contact no:   

Email address :   

2. Delegate name:    

Job Title:   

Contact no:   

Email address :   

3. Delegate name:    

Job Title:   

Contact no:   

Email address :   

4. Delegate name:    

Job Title:   

Contact no:   

Email address :   

Payment Method: 
Please indicate your choice of payment method 

■ Cheque 
Made payable to Provision Research and Events -  

This should be a bank guaranteed cheque 
or 

■ Bank Transfer 

Training fees 
Please tick option below 

Two days per delegate @ R6 995 
 

Book before 18 May 2018 and get a 10% discount 
Bring 3 delegates and get a 15% discount 
Bring 5 delegates and get a 20% discount 
Bring 10 delegates and get a 30% discount 
Payment: 
An Invoice will be issued once the registration of the delegate/s is  
completed. Full payment is then required from receipt of invoice. 

Terms & Conditions: 
1. Fees are inclusive of programme materials, refreshments, lunch and gifts and NOT accommodation. 
2. Payment Terms: Following completion and return of the registration form, full payment is required within 5 days from receipt of invoice. After signing this registration form this  
becomes a legal and binding contract between your organisation and Provision Research and Events. A receipt will be issued on payment. Due to limited conference space, we advise 
early registration to avoid disappointment. A 50% cancellation fee will be charged under the terms outlined below. We reserve the right to refuse admission if payment is not received on 
time. 
3. Cancellation/Substitution: Provided the total fee has been paid, substitutions at no extra charge up to 14 days before the event are allowed. Substitutions between 14 days and the 
date of the event will be allowed subject to an administration fee of equal to 10% of the total fee that is to be transferred. Otherwise all bookings carry a 50% cancellation liability  
immediately after a signed sales contract has been received by Provision Research and Events (as defined above). Cancellations must be received in writing by mail or fax four (4) weeks 
before the conference/training is to be held in order to obtain a full credit for any future Provision Research and Events. Thereafter, the full training fee is payable and is non refund-
able. The service charge is completely non-refundable and non-creditable.  Payment terms are five days and payment must be made prior to the start of the conference. Non payment or 
non-attendance does not constitute cancellation. By signing this contract, the client agrees that in case of dispute or cancellation of this contract that Provision Research and Events will 
not be able to mitigate its losses for any less than that of the total contract value. If, for any reason, Provision Research and Events decides to cancel or postpone this training, Provi-
sion Research and Events is not responsible for covering airfare, hotel, or other travel costs incurred by clients. The training fee will not be refunded, but can be credited to a future 
training. Event program content is subject to change without notice. 
4. Copyright etc: All intellectual property rights in all materials produced or distributed by Provision Research and Events in connection with this event is expressly reserved and any 
unauthorized duplication, publication or distribution is prohibited. 
5. Data Protection: Client confirms that it has requested and consented to Provision Research and Events retaining client information on Provision Research and Events database to 
be used by Provision Research and Events and passed to selected third parties, to assist in communicating products and services which may be of interest to the client.  
6. Important note. While every reasonable effort will be made to adhere to the advertised package, Provision Research and Events reserves the right to change event dates, speakers, 
sites or location or omit event features, or merge the event with another event, as it deems necessary without penalty and in such situations no refunds, part refunds or alternative offers 
shall be made. In the event that Provision Research and Events permanently cancels the event for any reason whatsoever, (including, but not limited to any force majeure occurrence) 
and provided that the event is not postponed to a later date nor is merged with another event, the Client shall receive a credit note for the amount that the Client has paid to such  
permanently cancelled event, valid for up to 12 months to be used at another  Provision event. No refunds, part refunds or alternative offers shall be made. 
7. Governing law: This Agreement shall be governed and construed in accordance with the law of Gauteng and the parties submit to the exclusive jurisdiction of the South African Courts 

in Gauteng. However, Provision Research and Events only is entitled to waive this right and submit to the jurisdiction of the courts in which the Client's office is located. 
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Arusha Dasrath 
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